CASESTUDY( JOBINAR )

Elevating brand
awareness
in agribusiness

CHALLENGE

A leading agribusiness
company sought to enhance
its SAP candidate awareness
of the Sofia brand through a
branding project.

o careersinternational

SOLUTION

We attracted candidates to the jobinar event through proactive sourcing and facilitated
an engaging video-based Q&A between Hiring Managers, HR teams, and candidates.

DURATION 1,5 months

Target group Talent activation campaign

SAP Functional Consultants
in Sofia (Bulgaria)

Unique visitors 490

Applications 67
Objective

) Attendees 15

Employer branding around
specific location Total viewers 36

Result v 22 preselected after CV

screening
v Thire

HIGHLIGHTS

Involved Hiring Managers and HR early in the candidate experience
Broadened the talent pool by reaching underrepresented candidates
Enabled a successful hire that exceeded objectives

Limited number of campaigns each quarter — Reserve yours!



https://calendly.com/careersinternational/book-a-call

CASE STUDY ( JOBINAR ) o careersinternational

Championing

graduate diversity SOLUTION DURATION 1month
in automotive We attracted female candidates to the jobinar event through proactive sourcing and

. facilitated an engaging video-based Q&A between Hiring Managers, HR teams, and

lndUStrY candidates.

CHALLENGE

Target group R .
A European automotive Talent activation campaign

company aimed to attract Female graduates in

business engineering /

female applicants for their ! ' . .
graduate program. bUSI_neSS.IT / eliﬁtgcfl f Unique visitors 4233
englngerlng Wi years o Applications 715
experience
Attendees 4233
Total viewers 4144
Objective
. Result v 69 female candidates
Attract female Gpp“COﬂtS preselected and presented
to client after CV screening
HIGHLIGHTS

Positioned the company as an employer of choice through targeted engagement
Engaged Hiring Managers early to enhance the candidate experience
Enriched the candidate journey with authentic video Q&As, boosting motivation to apply

Limited number of campaigns each quarter — Reserve yours!



https://calendly.com/careersinternational/book-a-call

CASE STUDY ( JOBINAR ) o careersinternational

Leveraging a new

brand to attract SOLUTION DURATION 7 months

engineering talents We actively sourced and attracted relevant candidates leveraging a pre-recorded
jobinar, as an employer branding initiative.

CHALLENGE

Target grou —_— .
A build and infrastructure _ g g P ' Talent activation campaign ' i
company wanted to take Site engineers, Project o
advantage of their new engineers & Project managers, o (’
brand to attract various Europe & South Africa, +2 years' unique visitors 2,498 ¥
engineering profiles willing experience in horizontal Applications 544
to relocate to New Zealand. constructions (open to

relocate to New Zealand) Result

v 219 candidates preselected
and presented to client after
CV screening

v 2 hires = gh |
Objective /

Attract relevant candidates

HIGHLIGHTS

Positioned the company as an employer of choice by improving candidate experience \
Expanded the talent pool by attracting underrepresented candidates

Exceeded hiring goals through a successful recruitment process

Limited number of campaigns each quarter — Reserve yours!



https://calendly.com/careersinternational/book-a-call

CASE STUDY ( JOBINAR ) o careersinternational

Elevating employer

brand among SOLUTION DURATION 4,5 months
women in energy Conducted a series of engaging jobinars to attract female candidates through proactive

sourcing, facilitating interactive video-based Q&A sessions between Hiring Managers, HR
mdndgemem teams, and candidates via a dedicated Hub.

CHALLENGE Targetgroup Talent activation campaign

A global energy management 1 Digital & Data

specialist sought to enhance Software developers

its employer brand among 3 Engineering & Science Campaign 1 3

women in STEM across EU.
Applications 1,031 688 787

Objective
Attract STEM female Attendees 214 135 190
candidates I
Result v 247 female candidates with
CV pre-selected by ClI
v 5 hires
HIGHLIGHTS

Positioned the company as a top employer for women in STEM
Built trust by involving Hiring Managers directly in recruitment
Delivered an authentic candidate experience that drove applications

Limited number of campaigns each quarter — Reserve yours!



https://calendly.com/careersinternational/book-a-call
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